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•  United Nations Institute for Training and Research 

•  Founded in 1965 

•  Aims to enhance the effectiveness of the UN through 
appropriate training and research 

•  Leading provider of short term executive training to 
national and local government officials, civil society, 
private sector 

•  80.000 beneficiaries in 2008/2009 

•  300 different programmes, seminars and workshops 
per year 



Centre International de Formation des Acteurs Locaux 
CIFAL 



CIFAL Network 



  Location 

Findhorn Ecovillage UN Habitat Best Practice Designation 
Britain’s Half Ecological Footprint- Stockholm Institute 





           Micro-Hydro Systems 



 
 

      Biomass Action Plan 



       Fuel Cell & Hydrogen 

An International Hydrogen Conference presented by SHFCA, CIFAL Findhorn and UNITAR:

Making Way for Scotland’s Hydrogen Economy

29–30 September  2010  Wed 10am–5pm
Edinburgh City Chambers  Thur 9am–1pm

Updates on the conference: www.cifalfindhorn.org  Information on the H&FC industry in Scotland: www.shfca.org.uk
Middle image in this column courtesy of Air Products and Chemicals, Inc.

Making Way for Scotland’s Hydrogen Economy conference is a practical response to the imperative for action to address climate 
change. Building on the success of Scotland’s Hydrogen Future conference in 2009 the event will bring together a unique group 
of key stakeholders from government, industry and the wider public sector to explore ways to accelerate the commercialisation of 
emerging hydrogen technologies and support the technical, operational, social and economic transition to hydrogen energy.

Key Objectives:

• to deliver the vision for hydrogen and fuel cell development and 
implementation in Scotland

• to create ways for Scotland, as a key global player, to use hydrogen tech-
nology to meet its targets for renewable energy & emissions reductions 
as stated in the Scottish Government’s Renewables Action Plan (RAP).

• to present SHFCA-led initiatives and update information on hydrogen 
and fuel cell technology in UK and Europe

• to address the opportunities and challenges presented by large 
scale offshore wind projects

• to focus on the actions needed over the next 12 months to imple-
ment the roll out of hydrogen and fuel cell products, services, delivery 
and deployment

The conference will be particularly useful for

• Policymakers, Government O!  cials 
and Local Authorities

• Energy O!  cers
• Sustainable Development O!  cers
• Planning and Business 

Development Managers
• OEMS and members of their supply chains
• Companies selling hydrogen related products
• Fleet Managers and all potential customers of 

hydrogen products
• Academics and Researchers



    Urban Planning & Climate Change 

17-18 March, 2008
Marryat Hall, Dundee

Day 1  9:00am - 5:00pm
Day 2  9:00am - 4:00pm

Book on-line now and check for updates at www.cifalfindhorn.org

A UNITAR Training Seminar

Urban Planning and Regeneration:
Key to Tackling Climate Change 

Programme supported by:

A CIFAL Findhorn seminar, in partnership with Dundee City Council and SSN

Hear representatives from:

! The new Vauban district of Freiburg, Germany, known as Europe's solar capital, where 2000 eco-homes
were completed in 2006

! The new waterfront regeneration project, which reconnects Dundee City Centre with the Tay River in one
of the most notable forward-thinking projects in Scotland today

! The planning department of IPPUC Curitiba, Brazil, which developed Curitiba's world-renowned 
integrated transport system

! The Transition Towns initiative, a model for responding to the challenge of climate change while
creating action plans to lower energy consumption

! Case studies illustrating innovative local approaches to "Planning for a Sustainable Scotland". 
Presentation topics include "Towards Sustainability: Designing with Developers" by
Clackmannanshire Council and "Sustainable Building Standards" by the City of Edinburgh Council



         CIFAL Findhorn 

  

Low and Zero Carbon Housing 



IPCC 

IPCC 

“Warming of the climate system is unequivocal.” 



CIFAL Findhorn 



On 26 June 2009, Scotland set itself  
the world's most ambitious  

greenhouse gas reduction targets  
after Parliament voted to cut CO2 
emissions by 42% by 2020 and 

80% by 2050. 



Low Carbon 
Strategy 

Government 
Economic 
Strategy 

Decarbonised electricity, 
heat, transport & land use sectors 

Low carbon economic opportunities 

Climate change adaptation 

Behavioural change 

Emissions 
reduction 

targets 

LOW CARBON TRANSITION 
SUSTAINABLE ECONOMIC GROWTH 

Annual Reports on Policies and Programmes 

CO2 reductions 
42% by 2020 
80% by 2050 

     How to communicate a strategic framework 



Consider audience to make it compelling and relevant. 

Different audiences….. Demand different messages 
 

•  Decision Makers- Public and Private Sectors 
•  Civil Society Leaders 

Understand 
what is 

important to 
your audience. 

Connect the 
issues with the 
shared values 
of your 
audience.  
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Avoid 

Avoid unnecessary complexity 



 
 

Avoid 

         Avoid use of guilt 



 
 

.  
 
 

         Avoid messages based on “extreme scenarios” 

Climate change kills about 300,000 people a year. 
It seriously affects over 300 million people a year. 
It has caused more than $125 billion in economic 
losses. 
 
Kofi Annan’s Global Humanitarian Forum 

Avoid 



Messages promoting vision of a positive future 
 
If we can’t imagine a positive future we want  
we won’t be able to create it. 
  

 
 
 

Decrease 
Dependence 

on Fossil 
Fuels 

Increase 
Resilience 

 

 
 
 

Decrease 
Energy 

Consumption 
 



Messages based on economics  
  
Building a globally competitive low carbon economy 
where business and people PROSPER within 
ENVIRONMENTAL limits. 
 
The compelling message of green-growth  
and the tangible economic value of climate  
change mitigation/ adaptation.  

Prove economic 
relevance 
“…more efficiency.” 
“…increase profitability.” 
“…innovation.” 
“...create new jobs.” 
“...lower costs.” 



Messages inviting action 
  
Carbon management requires people to do things.  
 
Action messages ask people to do something, 
whether it’s to plant a tree, build a beehive, ride a 
bike, consume responsibly, insulate a loft, sign a 
petition or donate money to a charity.  
 
Linking action to daily lifestyles! 
 



“Climate change is simply the greatest collective 
challenge we face as a human family.”  
UN Secretary-General Ban Ki-moon 

ü  If we wait for Members States to sign 
international conventions, may be too late 

ü  If we act as individuals, may be too little. 

If we act as communities – it might  
just be enough, just in time.  



Thank you! 
www.cifalfindhorn.org 


